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One of my colleagues on our staff  of 
consultants, Dr. George Swank, once had 
the Òadditional dutyÓ of planting new 
churches in Northern California. He had 
no training for this task, and 
so quickly realized that he 
did not know how to start 
a new church. Not know-
ing any better, he gathered 
a team around him who 
agreed to pray daily for 
new churches. Soon a new 
church was essentially laid 
at their doorsteps. By the 
time he left that position 
about 70 new churches 
had been started, and his 
team was convinced that 
new churches come from God, who 
gladly gives them in response to prayer.

Spiritually based fundraising
Prayer and Money

Dr. Swank would never say that the 
only thing you need to do is pray; one has 
to also work intelligently in partnership 
with God. In our work with churches that 
are effectively funding their vision we 
know the value of good planning and 
practical strategiesÑsome complex and 
some simpleÑtha t lead to success. We 
have a whole program built on fundrais-
ing strategies that work.

But we also know that an entire 
universe of spiritual issues clusters around 
money. There was a reason why Jesus 
talked far more about money and posses-
sions than he ever did about prayer or 
faith. When a pastor asks a congregation 

to support a capital campaign, or a Chris-
tian agency asks the same of its constitu-
ency, the people are actually being invited 
to examine the depth of their spiritual 

commitment. A faith-based 
campaign is therefore best 
seen as an opportunity for 
spiritual renewal. What 
better way to launch that 
renewal than by engaging 
the people in prayer?

Simplicity
KISS
Some of us joke about 
ÒThe Kiss Principle.Ó 
Keep It Simple, Stupid! 

However that which is truly 
profound often appears to be so simple 
that it is easily overlooked.

The kind of prayer that opens peo-
ple up to the work that God may want to 
do in their hearts about their relationship 
to money is most effective when it is kept 
simple. In our campaigns we ask 
churches, leaders Þrst and then the peo-
ple, to commit to praying a simple prayer 
each day: God, what would you have me 
do? Then we watch the churchÕs spiritual 
temperature rise as excited people begin 
to share with each other the answers that 
have come to them. In every church there 
are people who end up Þnding themselves 
led to a new level of generosity. Those 
people thank their pastors for the oppor-
tunity as they make what is, for some of 
them, the largest gift they have ever 
made. Their enthusiasm encourages oth-
ers, and the campaign reaches its goals.

GROWING HEALTHY CHURCHES NEWSLETTER 	 FALL 2005

CONTACT US: (916) 521-5451! WWW.GROWTHCAMP AIGN.COM /

Q&A
After look ing at other consultants 

your prices seem too good to be 

true. How can a cut-r ate ser vice 
meet our needs?

Actually we are providing a high-
value service at modest pricing. 
We can do this because we are 
a non-profit mission agency. No 
one makes a huge salary from 
the churches that we serve.

Explore our website and you 
will see that we provide a pack-
age of effective services that is 
unique in our field. Just one of 
our commitments that you will 
not find exceeded anyplace is 
that our consultants will work 
with you throughout the entire 
collection phase of your cam-
paign.

www.growthcampaign.com


